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Addressing Media and Influencer Activities in Antarctica: Proposal for an Intersessional Contact Group
Summary
This Working Paper presents a proposal to establish an Intersessional Contact Group (ICG) to examine media and influencer activities in Antarctica. It analyses emerging governance considerations related to digital content creation, including the rapid development of social media platforms and artificial intelligence tools, and their potential implications for visitor behaviour, public perception and the values of the Antarctic Treaty System. Germany proposes that the ATCM establish an ICG to compile existing approaches, identify good practices and consider whether a guidance on media-related activities would be beneficial.
Background
Media presence in Antarctica has long formed part of activities conducted under the Protocol on Environmental Protection to the Antarctic Treaty. Documentary productions, journalistic reporting and educational projects have traditionally been undertaken within established permitting and operator frameworks.

In recent years, the nature of media engagement has evolved significantly. The increasing use of social media platforms and digital content formats has enabled not only scientists, but also individual travellers, influencers and content creators to produce and disseminate material directly to global audiences in real time. These developments have expanded the scale, speed and reach of Antarctic-related content.

At ATCM 47, Germany presented ATCM 47 IP 62 Framing Antarctica Online: Germany’s Perspective on Influencers and Media-driven Tourism, which drew attention to emerging governance considerations related to influencer-driven tourism and social media communication. At the same meeting, the International Association of Antarctica Tour Operators (IAATO) presented ATCM 47 IP 31, including its internal guidance documents “Travelling with Influencers” and “Communicating the Antarctic Experience”. The Final Report of ATCM 47 records that the Meeting expressed concern regarding public perceptions of Antarctic tourism shaped through social media content, particularly where such content appeared inconsistent with established visitor behaviour guidelines, and noted the need to further consider guidance in this area. These discussions indicate that media and influencer activities are no longer peripheral to Antarctic tourism, but have become a recurring topic within the institutional discourse of the Antarctic Treaty System.
Emerging Governance Considerations
The increasing presence of media professionals, influencers and independent content creators in Antarctica raises a number of governance considerations that merit structured reflection.
First, digital content creation differs from traditional forms of media engagement in several respects. Social media platforms enable real-time dissemination, algorithm-driven amplification and global reach beyond the immediate duration of an expedition. Content may continue to circulate long after a voyage has concluded and can shape perceptions of Antarctica among audiences with no direct experience of the region.

Second, media and influencer activities interact with visitor behaviour and expectations. Content that emphasises exclusivity, personal achievement or visually striking encounters may influence how prospective visitors understand Antarctic experiences. In some cases, publicly available material has appeared to portray conduct that is inconsistent with established visitor guidelines. Even where operators maintain internal standards, digital platforms allow individuals to frame and distribute content independently.

Third, the rapid development of digital tools, including artificial intelligence-based image generation and content enhancement, adds further complexity. The distinction between documentation, interpretation and digital modification may become increasingly difficult for audiences to assess. This may have implications for the public understanding of Antarctica and the values reflected in the Antarctic Treaty System.

Finally, approaches to media and influencer engagement currently vary across Parties and operators. While some National Competent Authorities have integrated media considerations into permitting processes, and IAATO has developed internal guidance for its members, there has been no targeted exchange of practices or discussion among Parties on how such activities relate to existing principles, regulations and responsibilities.

Taken together, these developments suggest that media and influencer activities constitute an evolving dimension of human presence in Antarctica that intersects with tourism management, environmental protection and public communication. A structured intersessional exchange could assist Parties in examining these developments in a coordinated and transparent manner.
Proposal
Germany proposes that the ATCM establish an ICG to examine media and influencer activities in Antarctica. The purpose of the proposed ICG would be to facilitate a structured exchange among Parties, build on existing discussions, and explore whether further guidance or harmonized approaches would be beneficial within the Antarctic Treaty System. Germany would be willing to act as Convener of the ICG and welcomes the involvement of additional Parties as Co-Conveners.

Proposed Terms of Reference

The ICG would be invited to:

· compile information on existing national approaches to media and influencer activities, including permitting practices where applicable;
· review relevant guidance developed by operators and stakeholders, including IAATO materials;
· identify good practices that support responsible media communication consistent with the values of the Antarctic Treaty System;
· consider whether ATCM guidance addressing media and influencer activities in Antarctica would be useful; and
· report back to ATCM 49 with findings and, if appropriate, recommendations.
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